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WATCH THE FUTURE OF FOOD

® Entomophagy is the practice of eating edible insects as a substitute for other
foods and it is critical for the long-term development of regional food tourism.

e Ecotourism subsector (ENTOMOTOURISM) includes a variety of insect-related
recreational activities: photography, observation, entomophagy, and others.

® Consumers have become increasingly concerned about environmental issues and
will take the pleasure of participating in sustainable food consumption, which
includes eating insects. However, barriers still exist among certain people that are
against eating insects because they believe that insects may carry diseases and
misconception that they are only eaten during a famine.
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u Paucity of empirical research on edible insects, particularly
the Black Soldier Fly.
Closing knowledge gaps in the specific area of edible insect
consumption acceptance to promote entomophaggs as a
form of unique gastronomy experience. a
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